
 
https://www.camfil.com/en/insights/case-studies/north-sea-oil-rig 

 

This is an example how to use the Selected Product Listing. Here we have a case study with more than 
one product and this is a perfect way of using this component. Do not recommend using this if it is only 
one product (see promo box large and promo box small). You can use up to 4 products in one row.  

  

https://www.camfil.com/en/insights/case-studies/north-sea-oil-rig


Case Studies Small 
https://www.camfil.com/en 

 
Carousel that’s a promotion for case studies. Use interesting quotes with NAMES and PICTURE of 
customer. Important, otherwise might seem unreliable. 3 different case studies are recommended.   
You can also use one at the time. See https://www.camfil.com/en/about-us/people/meet-our-people  

  

https://www.camfil.com/en
https://www.camfil.com/en/about-us/people/meet-our-people


Child Page Listing  
https://www.camfil.com/en/about-us 

 
This is a component that automatically list the child pages, (under pages). The component creating the 
links directly. Image is 2000x500, recommended to use the same image as the banner on that specific 
child page. “About us” is mostly viewed in mobile version because in desktop you cannot press “About 
us” in the mega menu, you can only reach this landing page on desktop if you press “About us” in the 
breadcrumb”. So, no need to put too much effort in this, therefore child page listing is perfectly fine.  

  

https://www.camfil.com/en/about-us


Embedded Video 
https://www.camfil.com/en/insights/case-studies/worlds-leading-beverage-company 

 
Embedded video=YouTube video. In this component you have the option of a headline and a rich text, 
and as you can see you can insert links within the rich text. This is how every YouTube video is posted on 
the website.  

  

https://www.camfil.com/en/insights/case-studies/worlds-leading-beverage-company


Fact Box 
https://www.camfil.com/en/insights/case-studies/nestle-corporation 

 
This is a great way of highlighting stats and/or specific information that you want to “stand out”.  

 

Header H1 
https://www.camfil.com/en/insights/case-studies/db-schenker 

 
The main Headline. Only 1 per page, otherwise google won’t be happy with the SEO. The H1 is 
important for the search engine optimization so use key words. 

  

https://www.camfil.com/en/insights/case-studies/nestle-corporation
https://www.camfil.com/en/insights/case-studies/db-schenker


Header H2  
https://www.camfil.com/en/insights/case-studies/db-schenker 

 
Use for bigger headlines within the text.  

Header H3  
https://www.camfil.com/en/support-,-a-,-services/services/air-pollution-control/dust-testing 

 
Great example. “DUST TESTING METHODS” = H2. “PARTICLE SIZE ANALYSIS” =H3. 
This is a good way of using H3, relevant information that you want to highlight but not make the text 
confusing with big headlines all over the place.  

https://www.camfil.com/en/insights/case-studies/db-schenker
https://www.camfil.com/en/support-,-a-,-services/services/air-pollution-control/dust-testing


Hero 
https://www.camfil.com/en/insights 

 
Hero. Banner. 2000x500. Highly recommended to use on every page. Makes the pages look alive.  
The text INSIGHTS on the hero is a good place of writing messages that make the reader interested, the 
text INSIGHT is a H1 but do not affect the SEO. “Educate. Inspire. Connect.” Intro text, if you want to put 
a longer message under your “main message”. You can leave that spot if you want.  

 

Image Padded VS Image Fullwidth 

 
Image Padded(BLUE), smaller and scaled.  
Image Fullwidth (BLACK), original size and original scale, to a degree. Fullwidth is normally used.  

  

https://www.camfil.com/en/insights


Intro 
https://www.camfil.com/en/about-us/about-camfil/business-areas 

 
Intro, says itself. When you have a shorter intro text that you want to kickstart your specific area.  

 

Link Button 
https://www.camfil.com/en/about-us/about-camfil/business-areas 

 
On the global website we most often use the link button to link to other internal pages. As you can see 
on the image, we use it for the customer journey.  

  

https://www.camfil.com/en/about-us/about-camfil/business-areas
https://www.camfil.com/en/about-us/about-camfil/business-areas


Promo Cards 
https://www.camfil.com/en/insights/case-studies 

 
Promo Cards are used all over the Insights section. But you can use them on other places as well. They 
are good if you want to give more info about the page/site you are linking it to. Image- 2000x1500. 

 

Promo Large 
https://www.camfil.com/en/about-us/about-camfil/business-areas 

 
Promo Large. Title and intro text underneath. These are on the front page as well and is a great way to 
get attention and to link forwards. Promo Large is basically a big link button.  
 

https://www.camfil.com/en/insights/case-studies
https://www.camfil.com/en/about-us/about-camfil/business-areas


Promo Small 
https://www.camfil.com/en 

 
Promo small (RED) Here is an example of when and how to use the small promo boxes.  
And here I’ve made Promo Large (BLUE) so you can see the difference.  

 

Quote 
https://www.camfil.com/en/insights/case-studies/db-schenker 

 
If you want to make your text for example, better looking and with more components. Just take out a 
specific part of the text that you think is important and that you want to show more. 

  

https://www.camfil.com/en
https://www.camfil.com/en/insights/case-studies/db-schenker


Rich Text 
https://www.camfil.com/en/insights/case-studies/db-schenker 

 
This is the component you use when you write text. You have a bunch of different options in the Rich 
Text. You can make headlines within the Rich Text (as you can see in the lower example). You can create 
links in the text, make lists etc. etc.  
But do not add images in this. If you want images, use the images components.   

 

Share 
https://www.camfil.com/en/insights/case-studies/db-schenker 

 
Simple and good to have on pages you want to be sharable with ease.  
For now, these symbols are the only options.  

https://www.camfil.com/en/insights/case-studies/db-schenker
https://www.camfil.com/en/insights/case-studies/db-schenker


Text and Image in Two columns 
https://www.camfil.com/en/about-us/about-camfil/vision-mission-how-we-do-it 

 
The text in this component is the normal Rich Text, and the image is an Image Padded. So basically, two 
components in one. 

Mvc Form 
This is the component you use to insert Forms.  
You need to place a Mvc forms on there is says “Add here” and the press Mvc Forms to insert pre-made 
form of your choice.  

 

2 Column 6-6 & 2 Column Wide 6-6 
https://www.camfil.com/en/about-us/about-camfil/business-areas  

 
These promos large are put in 2 columns 6-6. This means the page is divided in 2.  
Important. Use ONE of these per row. So, APC and Filtration are in ONE of these components. 
Next row. MCC and CPS has their OWN row. This is for ALL columns. ONE component per row.  

https://www.camfil.com/en/about-us/about-camfil/vision-mission-how-we-do-it
https://www.camfil.com/en/about-us/about-camfil/business-areas


3 Column 4-4-4 
https://www.camfil.com/en/insights/case-studies 

 
These promo cards are put in this component. Often used.  

 

4 Column 3-3-3-3 
https://www.camfil.com/en/products/air-cleaners-,-a-,-air-purifiers  

 
Here are two of these components.  

https://www.camfil.com/en/products/air-cleaners-,-a-,-air-purifiers

