OUR VISION

Our way to raise awareness and
create debate is to phrase our
vision statement as a question:
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Clean air — a human right?
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OUR MISSION

Our mission is to deliver solutions that combine clean air
with energy efficiency in a sustainable and profitable way.
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OUR CORE VALUES
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TEAMWORK
Working together makes us stronger and increases
employee satisfaction both locally and globally.

RELIABILITY

We are reliable because we know the market. We are
honest and truthful. Our people, products and processes
must always meet, or supersede, the agreed resuilt.

COMMITMENT

We are committed to always striving for the best possible
solutions. We are in the forefront of technological and
environmental developments in our fields of expertise.

CUSTOMER SATISFACTION
We put our customers first. We focus on identifying
customer needs and creating long-lasting customer value.

LOCAL PRESENCE
Local understanding and presence on local markets
builds customer relations and satisfaction.
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Billion SEK net sales Manufacturing sites R&D centres Countries with
sales offices
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OWNER'S DIRECTIVE GUIDES AND SHAPES OUR COMPANY

Camfil's .Oyvners.Dlrectlve Is a key strgjtegy document which de’monstrates the. owners ‘ KEY GUIDING PRINCIPLES
shared vision, unity and clarity of ambition around the company’s values and direction.

CLEAN AIR - A HUMAN RIGHT?
This vision is intimately linked to issues
of sustainability and human rights.

Our vision embodies our role as
champions in the fight against indoor
air pollution and elevates the issue of

clean air as a basic human right.

SUSTAINABILITY
Our core tenet is that
sustainability is not something we
do - it should be who we are.

We were the first company in
our industry to produce a voluntary
sustainability report more than
15 years ago.

INNOVATION LEADER
We are not just a manufacturer
of clean-air products.

We are an expert in the field of air
quality and continuously innovate to
produce air filters that are more
efficient and use less energy.

COOL HEADS, PASSIONATE HEARTS
& CLEAN HANDS
The products we sell to our customers are
the same ones we trust and use ourselves.

And we want it to be clear to everyone in
the company that they must step away
from a deal if they feel it might be in
conflict with Camfil's values.
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THE PASSION FOR CLEAN AIR

For 60+ years
we have grown from
local entrepreneurship
to a truly global
enterprise.

This we celebrate
by continuing to innovate
for our employees, our
customers, partners and
stakeholders.

ON THE 27

OF JUNE 1963
THE FOUNDERS
HAD A VISION

MAKE CLEAN AIR
A HUMAN RIGHT



MOLECULAR

CONTAMINATION CONTROL

Filters & Supplies for Air Handling Units Industrial Dust, Fume & Mist Collection Air Filters for Turbomachinery Air Filters for Harmful Gases & Odours
= Comfort = Dust = Power Generation = (Gases

= Cleanrooms = Fume = Oil & Gas = Odours

= Industrial = Mist = Process = Corrosion Control

= Containment
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SUSTAINABILITY

THE SUSTAINABILITY FOCUS IN 2024
CORRELATES DIRECTLY TO OUR VISION
— MAKING CLEAN AIR A HUMAN RIGHT.

Working towards this keeps impacting every
part of our business:

= we have developed and launched new
products and tools

= improved our supply chain process

= shortened our transports by opening new
plants closer to our customers

= engaged in initiatives for better health and
well-being through cleaner air.




TOTAL COST OF OWNERSHIP - TCO

WE NEVER COMPROMISE ON PERFORMANCE, AND WE ALWAYS HAVE
TOTAL COST OF OWNERSHIP (TCO) IN MIND WHEN DESIGNING,
DEVELOPING AND PRODUCING OUR AIR FILTERS.

ga 2 P 10%

DISPOSAL COST

FILTER COST
OVER THE LIFETIME OF
OWNING AN AIR FILTER,
THE COST IS TYPICALLY
DIVIDED AS FOLLOWS:

L 80%

ENERGY COST
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SUSTAINABLE DEVELOPMENT GOALS BY UN

GOALS WHERE WE MAKE THE MOST IMPACT
HAS IDENTIFIED FOUR GOALS

GOOD HEALTH DECENT WORK AND SUSTAINABLE CITIES RESPONSIBLE
AND WELL-BEING ECONOMIC GROWTH AND COMMUNITIES CONSUMPTION AND
High indoor air quality Satisfactory working conditions The most energy efficient PRODUCHON,

that promotes good for 5600 employees at clean air solutions on the Production plants
health and well-being 30 manufacturing plants market environmental impact

is continuously
being reduced
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WE PROUDLY SERVE AND SUPPORT CUSTOMERS IN A WIDE VARIETY
OF INDUSTRIES AND IN COMMUNITIES ACROSS THE WORLD

CLEAN
AlR
MADE
FOR
IMPROVING
LIFE




	Our vision�Our way to raise awareness and create debate is to phrase our vision statement as a question:��Clean air – a human right?
	Our MISSION�Our mission is to deliver solutions that combine clean air�with energy efficiency in a sustainable and profitable way.�
	Slide Number 3
	Slide Number 4
	Owner’s directive guides and shapes our company
	the passion for clean air
	Business �areas
	Slide Number 8
	Slide Number 9
	Sustainable development goals by UN
	We proudly serve and support customers in a wide variety of industries and in communities across the world 

